Greeting to all our top tier industry professionals!
We’re excited to invite you to participate in our Randy Fenoli LIVE 3 day weekend in 2026:

o Friday, January 23, 2026 — Black-Tie Meet & Greet
e Saturday—Sunday, January 24-25, 2026 — Mini Bridal Expo

Location: The Black Pearl on the Columbia, 56 S 1st St Washougal WA 98671
Times: January 23rd 4:00pm-8:30pm 24th & 25th 12:00pm-5:00pm

Vendor Options & Pricing

e Corporate / Trailer / Oversized Space (all 3 days): $1,500 this will include table space
inside the venue.
o ADD ON Digital Branding Logo on billboards: $500.00
e Standard 10'x10’ Booth: $1,000
o Partner Sign-up discount: sign up with another network professional and both of
you receive a $100.00 discount. Must apply together!
o Bistro table w/ 5ft space : $800
o Partner Sign-up discount: sign up with another network professional and both of
you receive a $100.00 discount. Must apply together!

Vendors in the following categories are encouraged to inquire as we are wanting to
collaborate with sponsors waving registration fees and include digital billboard logo
branding campaigns for exchange of event contributions.

FLORISTS: you would receive designated areas throughout the venue to fully decorate with
signage and promotional material and Bistro table included. Florals would clearly remain
throughout the FRIDAY SATURDAY AND SUNDAY events. This will include 5 digital
billboard logo branding for 12 weeks (Dependent upon registration approval date)

CATERERS: We are looking for several caterers of various expertise to provide small tidbits,
charcuterie boards, deserts, etc. booth space would be included and signage on service trays as
the tidbits are presented throughout both floors during the Black Tie event. The food service
sponsorship for the black tie event will waive fees and provide standard a 10x10 booth space for
the 2 day expo event. The Black Pearl does provide 2 small prep kitchens (one on each
floor)with Coolers and warming racks. These spaces would be for storage only and shared with
designated floor caterers/ food presenters. This will include 5 digital billboard logo branding for
12 weeks (Dependent upon registration approval date)

MUSICIANS: We are seeking instrumental musicians such as harpists, trios, violinists, piano
players with portable equipment, strings. Performances would be in small increments to
encourage meet and greeting clients while allowing them short performances throughout the
evening. This comes with a bistro table for your publications and space to network when not



playing during the black Tie event. We would encourage musicians to continue periodic
performances throughout the 2 day expo event that follows the Friday Night Black Tie Meet and
Greet event as you will be designated spaces across the venue from others and on each floor so to
avoid overlapping performances and devaluing such performances. During the expo and the
black tie event we would encourage you to have a professionally presented small sign to
encourage tips payable to a digital tipping processor like Venmo or PayPal. Please keep the
elegant black tie code in mind when designing your sign and performing. (Dependent upon
registration approval date)

EVENT COORDINATORS: We are seeking a multiple collaboration with event coordinators
that have a reputable history of exhibiting over the top presentations and collaborating with large
groups of vendors and guests as this is a once in a lifetime opportunity to work directly with our
very own Randy Fenoli. We want to present the BEST OF THE BEST wedding professionals for
Randy’s very first trip the PNW! This sponsorship will booth space on each floor include Digital
LOGO billboard branding for 12 weeks. (Dependent upon registration approval date.

***Vendor Commitment***: All vendors must present of gift basket giveaway for the Friday
Night Black Tie Event. Guest will be instructed to network both floors of this event. We will
provide the raffle tickets for you to present to each guest who takes your information. We will
have a vase at your basket display for guests to accumulate their tickets throughout the night and
then will be instructed to take their tickets and disperse them into the jars they wish to win! This
is where your elevator speech counts!! Some may choose to drop their bounty in your jar alone
increasing their odds or may choose to invest across many providers! Towards the end of the
evening we will begin to raffle the baskets to the winning ticket holder. All winners MUST BE
PRESENT TO WIN! Please create your basket with a perceived value of $100.00 or more! This
can be something simple as a set of champagne flutes, a bag of chocolates, a bottle of wine and
$100 gift certificate to your services. Just remember the more appealing your basket is the more
people will seek you out. Not everyone there will be brides so have diversity in what you present
to capture as many contacts as possible...For example if you’re a photographer, consider having
some family photos or new baby photos and or packages available as well. Good vendors love to
support other vendors!



Next Steps

EMAIL: Sales@crownbridal.com with the following details below:

1.

Company name + primary contact

2. Any special requests (e.g., power needs)

3.

Notes

PHONE number. Crown Bridal (Kynda) prefers direct conversations. We can follow up
with email conversation summaries when needed.
Be prepared to :
e Participate in occasional mandatory vendor meetings leading up to this event. If
you do not participate you may be removed from the event.
e Participate in our social media cross posting “Event & Featured Vendor”
campaign
e Prepare your Gift basket giveaway
e Provide publication or a branded swag bag item representing your business. We
will keep you posted at vendor meetings on ticket sales and vendor registration
updates.
complete the contract we will email to you once you are approved. We will request
payment via PayPal, Venmo, Zelle, Stripe or Cash App. And follow up with your
receipted invoice.

Dress code for Jan 23742026 is black-tie. This is a mingle event and elevator speech
moment. Save the networking for the 24" and 25™. Give our guests something to
comeback for!

Load-in/load-out details and final schedule will be provided upon confirmation.

We will conduct walk through space assignments with vendors upon availability

All giveaway baskets will need to be presented on Thursday January 22" during vendor
set up.

No late vendor set ups will be permitted. Vendor fees will be forfeited in the event you
are not present for the show and set up on Thursday January 22" by 6pm.

All vendors must participate in space clean up and business removal by 7 pm on Sunday
January 25" 2026.

We will be having brainstorming vendor collaborations at our designated vendor
meetings leading up to this event. We all have great experiences and suggestions on how
we can make this an event we can make both memorable and productive for all of us!
It’s always best to reach me (Kynda with Crown Bridal) directly by PHONE when
needed. I do NOT monitor emails daily.

This event will not be like events in your past. This event is HIGHLY collaboration
driven and our goal is bring together the best of the PNW wedding professionals under
one roof with none other than our world renowned Randy Fenoli, the largest name in the
wedding industry!


mailto:Sales@crownbridal.com

Questions & Answers:

Q: Who is Randy Fenoli?

A: Randy Fenoli is a prominent American fashion designer, television presenter, and bridal expert, best known
as the star of the TLC reality TV show Say Yes to the Dress. He is a respected figure in the bridal industry, known
for his mission to "educate, elevate, and empower" brides.
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Early Life and Background
Born and raised on a 163-acre farm in Mount Vernon, Illinois, Fenoli was the youngest of seven children. He
developed a love for fashion early on, learning to sew at age nine and making a dress that his mother wore to work
the next day. Fenoli faced a challenging childhood, including abuse from his father, and moved to Louisiana at 16 to
live with his brother.
Career Path
Fenoli used the prize money from winning the Miss Gay America competition in 1990 (performing as Brandi
Alexander) to enroll at New York's prestigious Fashion Institute of Technology (FIT). His exceptional talent
earned him numerous design awards during his studies, and he was offered a job at Vivian Dessy Diamond's
company before even graduating.
He launched his first two bridal collections, "Randy Fenoli for the Diamond Collection" and "Randy Fenoli for
Dressy Creations," in the early 1990s and received two DEBI (Design Excellence in the Bridal Industry) awards.
Fenoli's design experience led him to a job at the renowned Kleinfeld Bridal salon in New York City, where he
served as the fashion director from 2007 to 2012.
Television Career
Fenoli made his television debut in 2007 on TLC's Say Yes to the Dress, where his expert advice and charming
personality quickly made him a fan favorite and a household name. His success led to several spin-off shows,
including:

o Say Yes to the Dress: Randy Knows Best

e Randy to the Rescue, where he traveled the country with a pop-up bridal salon

e  Big Bliss
Other Accomplishments
Today, Fenoli continues to be a highly sought-after independent consultant, public speaker, and a published author
of the book /¢'s All About the Dress. He continues to design his own bridal lines, which are showcased in salons
worldwide, and has taken on the role of an ambassador for Princess Cruises.

Q: Will we get to speak to the brides if the appointments are moved to Crown Bridal?

A: Yes you will have every opportunity to speak with ALL of the brides, past, present and future of Crown Bridal
on Friday night. In the event we receive enough vendor sign-ups for the expo I will be and prefer to move my dress
appointments back to my store for privacy and accessibility to my other merchandise. On Saturday and Sunday We
want the expo visitors focusing on YOU not Randy. Friday night is Randy’s night, YOU are the teaser on Friday
night that encourages them to come back over the weekend and bring their WHOLE CREW. Save Friday night for
your elevator speeches and giveaways... book them an intimate appointment with over the weekend for a 10-15
minute consult maybe with a signup discount...good only on Saturday and Sunday. Encourage and give our Saturday
brides who book with Crown Bridal a great reason to come sit with you on Sunday and for our Sunday Brides, give
them a reason to book a Saturday consult with you!



Q: What type of promotional advertising will be supporting these events?

A: FIRST AND FOREMOST.... As the event approaches, Randy himself will be shouting out on his social media
pages about our event. Randy currently has over 1.5 million followers and is currently collaborating on our pinned
Facebook post he made introducing the upcoming Keepsake collection, our upcoming event, and the gown from the
Keepsake collection he named after Kynda (Crown Bridal Owner). This is accessible now if we visit Randy’s
official Instagram page we can see where he is going for his next trunk show. We will see this as well for ours when
we are next in his trunk show QUE.

We are currently running Facebook ads and will continue to RAMP up the impressions we display as the event
approaches. 5 digital Billboards are currently under content creation design and will be going live upon content
completion. These billboards will run for a continuous 12 weeks and depending on vendor registrations we may add
additional boards. Currently they will be displayed on 205 at exit 12, Salem Oregon Northbound at the Keizer
Station capturing all northbound traffic heading to Woodburn Outlets and Portland commuters. We have 2
additional boards in the Tanasborne and TV Highway locations capturing all Mall, HP, Intel and Nike commuters
and the Southbound digital board at Ilani Casino. These boards are set to showcase almost 800,000 impressions over
12 weeks!! Our billboards will have a prominent QR code with geo-tracking attached to it taking the scanner to the
EVENTS page of our website where they can purchase their digital tickets with full detailed descriptions of 3 tiered
tickets. Corporate sponsors who choose the DIGITAL ADD ON will have their logo displayed with Randy Fenoli,
Crown Bridal, The Black Pearl on The Columbia and any of our Caterers, Florists or Musician sponsors.

We are also under content creation right now for a saturation of upcoming google ads

We are also committed to cross posting all signed vendors pages on our own creating a unified collaboration across
ALL social platforms:

FOR EXAMPLE ... we have 30 signed vendors.. Crown Bridal (and all participating vendors) would post the event
and a “Featured Vendor of the Day” for the 30 days leading up to the week of the event. WHEN WE ALL DO THIS
we exponentially increase our page analytics and create our OWN bridal network that couples can find great
resources and referrals from. This worked great in the past.

Q: How many guests are you expecting over this 3 day event?

A: This is goal driven based on ticket sales, vendor collaboration and scheduled advertising. Our goal is 1000+ per
day.

Our maximum goal is 1000 for Friday Night! Friday night is a ticket holders only event. The second floor or VIP
floor will be roped off and all VIP ticket holders will have full access to the entire building for the duration of their 1
hour early entry pass. We will be providing 450 tickets for this floor. The General Admission floor with be for GA
ticket holders and we will present 400-450 tickets. 50 tickets are gifted to our Yes to the Dress Brides so you will
have the first 2 hours of the event to speak to BRIDES. We also gifting a Customer appreciation ticket to every bride
and a +1 who has ever purchased a Randy gown in my store. They will have the most intimate time with Randy
from 4pm-5pm. These tickets are not advertised.

Over the Weekend our goal would be at least that many each day... THIS WILL DENPEND ON THE FULL
COOPERATION AND COLLABORATION THAT WE ALL TAKE TOGETHER SHARING THIS EVENT AND
CROSS POSTING EACH OTHERS PAGES.

Q: Will all guests (both General Admission and VIP) have access to my booth if I am located on the VIP
floor?

A: YES Eventually! We are designating 2 hours of the event (Spm-7pm)on the VIP floor restricted to VIP pass
holders ONLY giving each one time to meet and greet and photo with Randy. This is the time when BRIDES will
be saturating this floor. This is why we are staging entry times. We cannot guarantee photo or direct conversation
opportunities with Randy to GA ticket holders. Randy will sweep through the bottom floor once in the first hour to
welcome everyone! At approx.. 7:00pm we will open access to GA ticket holders so that they may meet VIP
vendors and network as well.

Q: Will there be additional informational network meetings I can attend to gain a full scope of this event?
A: Yes! As more vendors sign up we will continue to have monthly vendor meetings leading up to the event and you
are ALWAYS welcome to contact the store directly. We will call you back!



Q: Is Vendor selection considering competition over saturation?

A: YES!! Of course we want our participating vendors to be showcased. We also want our brides and guest to have
options as well. So we will be taking all factors into consideration when selecting vendor participation. This is a two
story venue and we will be designating space to vendors keeping competitors at a distance from one another. We
want our brides and guests to have the pleasure of speaking to each and every one of you. We know after conducting
1000’s of interviews with brides that product or service variety, cost and bundle packages are of the most
importance to them. We want every couple or guest to feel included and find affordable options throughout our
showcase.

Q: How will my booth be assigned?

A: All booth assignments will be a collaboration between Crown Bridal and participating vendors. We will conduct
a walk-through of the venue leading up to the event assuring everyone has a presentable area for their business needs
such as wall space, power, proximity to the kitchen area...etc. If a vendor elects to not participate in the walk
through then we will assign based on remaining available locations.



Summary

Crown Bridal is very honored to be hosting this amazing once in a lifetime event and welcoming our close friend
and world renowned designer Randy Fenoli to the PNW for the very first time. Randy has been an amazing mentor
and friend and we can hardly wait to share this AMAZING human with you. What Randy doesn’t know is that WE
KNOW he will be here during his birthday week and we would love to shower him with all the PNW love and
respect he brings to our industry!

As we meet for our informational network meetings lets collaborate on ways we can surprise Randy with a little
birthday song and show of appreciation perhaps through cards, letters or small tokens from your business and of
course a small stuffed dog toy for his 4 footed companion Chewy who will be in attendance as well ...I assure you
he will read each and every one of them!

We’d love to showcase your brand during this special weekend with Randy Fenoli. Please let us know if you have
any additional questions.

Refer a friend!!

Kynda Cavilee

Crown Bridal Owner

600 Hathaway Rd. Suite 201
Vancouver WA 98661
www.crownbridal.com

(360) 768-5154 Boutique
(360) 241-8870 mobile



